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Abstract
This study considers ironic statements when expressing opinions about a specific domain, which was chosen according to the trend topics on
Twitter. Since irony requires a common ground between tweeter and reader, we established the specificities of the topic, the period of time and
the textual support as contextual features. By observing the selected corpus, we introduce a set of fifteen patterns that might be present in
ironic/sarcastic statements. We developed special clues on this subject: static expressions, punctuation marks, emoticons, laughter expressions,
syntactic rules, among others.

Irony extraction

370 tweets were extracted and analyzed manually, and 269 of them were correctly identified. This gives a 72% precision for the proposed
approach.
Patterns related to symbolic language, such as laughter marks and emoticons, are the best hints to irony and sarcasm. Also, the use of heavy
punctuation leads to clues to ironic statements.
POS and static expressions patterns were proven to be bad search choices (low output results and generalized uses of these expressions) with
exception of P3. Patterns P4, P10, P11, P12 and P15 were not found in our corpus, and they will be tested again in future works.
From this analysis and the elaboration of the set of patterns, we developed a system that allows both extraction of patterns and manual tagging.
This is constituted of two tabs:
1) Pattern detection: tweets are recovered according to the pattern chosen.
2) Manual tagging: in this tab, there are options to select a tweet and manually classifying it into subtypes of irony: JOCULARITY, UNDERSTATEMENT,
HYPERBOLE or RHETORICAL QUESTIONS.
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